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Throughout my career, I have always tried to ensure that the passion and 

enthusiasm for my work has shone through. Despite my success as an 

independent designer, I have found that it is through a team that I have achieved 

my greatest potential.  

I have learnt that having a platform to question and further ideas harnesses 

greater creativity - although realizing creative inspiration doesn’t come without its 

obstacles! Obstacles such as time management and working to tight deadlines 

are important in any industry, but the foundations and biggest challenges of 

Design lie in communication. 

In all my work, I have relished these challenges and used them to fuel my 

ambition and maintain my own high standards. 

Awards

CIMTIG 2009 Silver Award Best Consumer Press Ad
CIMTIG 2009 Silver Award Best Outdoor Campaign
CIMTIG 2009 Finalist Best Poster Campaign - Winner

Competitions

D&AD Global Student Awards 07 / Zenithsexistence.co.uk
RSA / Sustainable Packaging

Exhibitions

D&AD New Blood presents the work of the best emerging talent 2008

Education and Qualifications

2005-2008  -  BA (hons) Graphic Design, London Middlesex University
2004-2005   -  Foundation The University of the Arts, Chelsea Art and Design
1997-2004   -  A levels St Albans High School for Girls

Skills

Creative programs include:
Indesign
Illustrator
Photoshop
Dreamweaver
Adobe Edge
Flash and Flash Catalyst
Extensive knowledge of both PC and Mac platform
Word, Excel and e-mail applications
Knowledge and interest in contemporary art history and design

Reference

If you would like a reference, please don’t hesitate to ask.

Kate Margolis

Graphic Designer

W  www.rdd-design.com

CV



breakupbuddy / Creative Director   12/14 - 01/16

As the Creative Director fot breakupbuddy, my involvement has been to 
oversee and produce the brand and story behind breakupbuddy. This has then 
been carried through, working closely with the developing team, to produce an 
iPhone and Android app worth £400,000. Taking it into fundrasing phase 2, I have 
worked closely with the CEO and founder, to carve, craft and produce every 
design element surrounding the brand and any UI function, managing a 
team of developers and other designers/copyrighters/project managers. 

www.breakupbuddy.co.uk

re.fresch / Creative   12/13 - 12/14

Working as the design head of studio@ and the creative within re.fresch, my day 
to day is balanced by the hundreds of aesthetic elements and technical events 
required to make designs great, function well, and resonate with users. Working 
with three of the top business thinkers, I got the opportunity on a day to day basis 
to experience turning company profiles into infographic journeys, whilst exploring 
needs for a new identity or digital piece of marketing.

www.refresch.co.uk / studio.refresch.co.uk

The Virtual Forge / Creative Director   12/10 - 12/13

I lead the design side of the Virtual Forge, including exploring the realms of 
design through a multitude of innovative and exciting platforms. Gained valuable 
experience in UI design for Mobile tools and platforms, rich internet application 
devices and desktop applications. Website design and branding have been key 
elements within the work, as well as daily management of client expectations.

www.thevirtualforge.com

Law Creative/ Senior Graphic Designer   05/10 - 10/10

Law Creative provide creative marketing solutions for the hotel, retail and 
leisure markets. Worked on all aspects of design from advertising, FMCG and 
POS. Clients included David Lloyd Leisure, IHG Group (consisting of Holiday Inn, 
Crowne Plaza and InterContinental Hotels, Mecca Bingo and G Casino). These 
networks have all lead me to work on print through to digital projects. 

www.lawcreative.co.uk

Truly London Advertising Agency / Graphic Designer   06/08 - 11/09

A London advertising agency specialising in advertising for leisure and travel. 
Clients included 188Bet, AIG, Isle of Man, Yorkshire Tourist Board, Fred.Olsen 
Cruises, Port of Dover and more. Worked with a creative team on print, brand 
identity and as well as daily dealings with the account team to ensure multi-
stakeholder management. 

www.trulylondon.co.uk

Other creative positions   08/02 - present

Bookee / Creative Director

Betting app built on the tinder structure. All branding and UI for web and app.

Channel 4 / Freelance Designer

Working on new identity for spin off show called Generation Next. 

Crown Music Ltd / Freelance Designer

CD Art work and new brand identity for new pop boy-band Avenue.

Camden Crawl / Freelance Designer

Worked with Traffic Marketing on the artwork and design for the popular 
music festival in Camden for the last 4 years. The festival has now grown 
and now covers Ireland.

Luke Johnson / Freelance Designer

I worked with Luke to develop a new website and brand identity for the multitude 
of brands needed to showcase.

BMW / Freelance Designer

Responsible for monthly BMW collateral and brand guardian. 

MINI BMW / Freelance Designer 
Responsible for monthly Mini BMW collateral and brand guardian. 
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CLIENTS WORKED FOR



Logos from left to right

Afterparty: Logo event night based in Ibiza

Ryder: New 50’s style boyband

House of Dance: Dance company for 4-16 year olds based up north.

Breakupbuddy: New Social Media app alleviating loneliness

I Want Her Life: British born Life Coach, wanting British/Modern style logo

BRAND IDENTITY



Logos from left to right

Anchura: Asesors for corporate companies

Alo Solutions: Food and Nutrition Technology logo

Tapd: US Alumni Jobs Database

Bookee: Tinder for betting

GÅRDSVETERINÄRERNA: Veterinary practise



MOBILE APPS

Breakupbuddy / This app puts the ‘social’ back in social media. Before we 

started wire-framing for BUB, it was key to understand the target audience, 

so the user interface (UI) was designed to be familiar, simple and intuitive to 

use. To design the app successfully, emotional response to colour, layout 

and inclination of the application had to be established. 

APP DESIGN



TAPD / A simple alternative to on-campus recruiting. The app lets you book 

an interview with the tap of a button and match with those who meet your 

value skills and interests all around the world.



MOBILE APPS

Homyze / Homyze is your handyman in an app. If you have a leak, then 

book a plumber in a matter of moments to your door. Here I helped develop 

the branding that was already existing into marketing material and most 

recently the intro into their app. 



MOBILE APPS

Bookee / This intuitive app understands that users have different betting 

preferences and tailors each individuals experience. It shows you bets that 

are relevant to users and lets you place these bets with the swipe of a finger. 

It has been nicknamed, the Tinder betting app. I have lead this project from 

branding to UI design and it is set to launch mid 2016.



178.5%327.6% 1816%
Increase in Page Likes Increase in Tweet impressions Increase in Followers

3,805

11,402

Facebook / Results have returned over 10K 

post reach per week over the last month 

with an average of 500 likes and 100-200 

new page likes per week.

Twitter / Results have shown a massive 

increase in impressions on average by 

534%. Tweet posts have increased by 400% 

with average mentions going up by 234%.

Instagram / As followers have incresed, 

likes per post have increased too, by 557% 

and engagement and comments have 

doubled. Content increase by 66%.

A company established in the mid 1900’s, has become one of the market leaders in their industry across the UK and internationally. 

A third generation family business with a strong heritage in their industry, Their brands include top celebraity and high street brands. 

These results are based on a months results.

S O C I A L  M E D I A  C A S E  S T U D Y
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1,839



Breakupbuddy Viral /  Sometimes a breakup can leave you 

hanging. The breakupbuddy app is designed to alleviate that 

feeling and connect you with others that may have felt the 

same. This viral ‘Puppet’ was conjured up by myself, the BUB 

CEO and a fantastic new director Bennett Johnson in NYC. 

VIDEO

https://www.youtube.com/watch?v=E0Bubd_sEVA


Print /  Print design stimulates all of our senses, therefore has dimensions and 

possibilities that the digital world cannot; textures you can feel, physical spaces 

you can fill and the fresh smell of ink. Nothing beats the feel of good quality 

texture on paper on a well crafted and designed business card or brochure. 

Here is an example of a report for re.fresch.

PRINT



Pulsar / Print and digital magazine for Social Research 

Company Pulsar. This magazine was content driven with 

analytics and big data from the automotive industry, mainly 

Audi, BMW and Mercedes. 



White Wish Weddings  /  A prestigious wedding planning company 

that prides itself on being inspired by the creative outlook on wedding 

planning and turning big day dreams into a White Wish reality. With that 

in mind, the brief was for classy, sophisticated, clean, but also scream 

wedding with a creative twist. This had a smart ‘black tie’ influence.



PRINT

Hoss / Is a horizontal surface horizontal pumping system from Texas. 

Award-winning design engineer James Gardner, carried out an 8 year 

comprehensive failure analysis of every available horizontal pump system 

and it was this research which led to the launch of the industry’s first truly new 

horizontal thrust chamber and pump skid design in over 40+ years. This was 

the corporate brochure to aid the research and information on the product.



David Lloyd Leisure Club / Here is an example of the October 

Corporate Campaign poster and the direct mail 4-page flyer that 

accompanied it. Other work included micro websites, small direct 

mails and banners (internal and external).



The Camden Crawl / A broad programme of live music, arts & activities. The 

Crawl festival has set up camp for the 9th time across Camden Town’s two 

mile stretch of high street for the May Bank holiday 2010.

This is an example of the creative from 2012, but creative was done from 

2010-2014.



PPOMM / Is an innovative, protective, tailored to purpose and organised 

make-up bag to protect the make-up women invest in daily life. The lack of 

this product on the shelf to people who aren’t make-up artists was missing 

and the CEO of PPOMM, Michelle Kull has decided to launch this product in 

late 2016. Both the branding and idenity for the product has been developed.



Auto / Management portal, where senior leaders and staff can track 

progress on courses, learn new information about the company and liaise 

with other employees in a learning environment. 

WEB DESIGN



Famous / A company that specialises in enhancing creative ideas through  

performance. This website had to be vibrant and convey a sense of 

movement and fluidity. The contrast of colours on black brought the 

site and the brand to life. 

www.wearefamous.co.uk



Breakupbuddy / Sometimes it’s not the person we miss, but the company. 

With breakupbuddy you can continue to do all the things you love, 

making single life loveable.  The main focal point of the application is the 

‘Event Feed’ and user-friendly design, which creates a pleasant customer 

experience.

www.breakupbuddyapp.com



Feature.fm / An ad platform built exclusively for music and musicians. 

They play songs to the right audience with their streaming partners. 

The website was a responsive design purely to explain the why’s and 

how’s of feature.fm and their benifits. 

www.feature.fm



Avocet Consult  / Project management firm specialising in large-scale 

commercial development including Heathrow Terminal 2 and Design & build 

programmes on behalf of IHG in North Africa.

www.avocetconsult.com



Homyze / An app that gives you access to the fastest growing 

community of the best tradespeople: a team of pipe-fixing, drain-

clearing and heat-sorting superstars. This project was to design their 

app marketing page and revisit the use of their branding. 

www.homyze.com
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